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BY HALLEY BONDY

If “Sex and The City”
was filmed from the waist
down only, you'd get D.E.
Boone’s “Legs Talk,” a
sassy picture book that
speaks to single women

and their nutty relation-

ships. Mostly, though,
“Legs Talk” speaks to
their legs. :

Told through a series
of black-and-white photo-
graphs of 2 woman's legs,
“Legs Talk” is the story
of a woman and her affair
with a legophile. -

The story has a begin-
ning, a middle and a sur-
prise ending, but in this
case, the real story is in
the telling. When the nar-
rator likes her leg-friendly
fetishist, she hurls her
feet in the air beside the
text: “I feil head over heels
for him.” When she hates
the pervert, she crosses
her legs tightly next to
the words: “The Kkitchen
is closed!” The result is a
charming visual journey
that leaves a lot — her
face, for example — to the
imagination.

Author and Queens
native David FEugene
Boone was inspired by fe-
male noir characters and
Hitchcock movies when
he created his monochro-
matic, longlimbed pro-
tagonist.

“I noticed that wom-
en’s legs were used to com-
municate something,” he
said, “especially when
they were walking away.”

“Legs Talk” began as
an idea.for a feisty greet-
ing-card -series. He gath-
ered relationship stories
from his female friends
and found that the card in-
dustry had it all wrong.

“Greeting cards al-
ways say things like T'm
glad I met you,” and ‘Miss
you,” said Boone. “Wom-
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Hotlis native D.E. Boone's

greeting cards.
en don't talk like that.

They say, ‘Why didn’t you,

call?””

The greeting cards
morphed into a solid story-
Line. With the help of pho-
tographer Marc Burgess
and model Natsuko Koi-
zumi, “Legs Talk” eventu-
ally became a pictorial gift
book that has sex appeal
for men and sass appeal
for women.

“It’s sexy, but I'm not
selling sex,” said Boone.
“Fm not alienating wom-
en by throwing a 6-foot2
model in there, It’s visual
enough for men, but all the
women 1 speak with see
their own story in here.”

Boone studied graph-
ic design at Touro Col-
lege and earned his MBA
in media management at
Metropolitan College. He
works as a paralegal and

Legs Talk” began as a series of

parttime owner of his Ja-
maica-based  publishing
company, Global Force Me-
dia. A native of Hollis and
resident of Jamaica, Boone
is constantly inspired by
his native borough.

“I love seeing the ap-

-proachable energy and

diversity here,” he said.
“1 planned ‘Legs Talk’ in
Starbucks [stores] all over
Queens.”

“Legs Talk” is Boone’s
first book. Through Global
Force Media, he hopes to
advance into more gift
hooks and greeting cards
with playful relationship
themes.

“We all experience
break-ups and failed rela-
tionships,” he said. “Some-
times it's better to stay
away from the Dr. Phil
stuff and have fun with
it”
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